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WELCOME

Dear creatives,, | warmly invite you to explore our
vibrant and dynamic brand world. Discover our vision,
mission, and commitment, reflected in clear and bold
statements.

Our logo, a four-leaf clover intertwined with the
infinity loop, symbolizes luck and endless possibilities
—a blend of stability and innovation and a natural
approach to our slogan “Passion for Customers and
Al" where we are merging humanity with our
technological DNA.

Be inspired and dive into a world that reflects our
dedication to innovation and excellence.

Sabine Kirchem
VP Marketing and Communications
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OUR STORY

BRAND GUIDE

Our journey began 25 years ago in 2000 with the
founding of ec4u, a German consulting company
recognized for its expertise in customer
relationship management. A decade later, in
2010, another significant step was taken toward
the future of DIGITALL—the establishment of the
Bulgarian technology company Bulpros. In 2018,
the two companies collaborated on a large
project for a Swiss client, and since then, they
have successfully partnered on various digital
solutions.

From this collaboration, DIGITALL was born in
2021 -a dynamic new environment dedicated to
advancing digital transformation by merging
innovation with extensive expertise.

DIGITALL combines the strengths and shared
values of both organizations, integrating their
extensive portfolios, industry knowledge,
technology expertise, and best practices to pave
the way for a bright future.
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OUR MISSION STATEMENTS
VISION &

« We love and foster our employees,

M ISSIO N customers and partners.

« We always combine
human intelligence with artificial
iIntelligence.

« We digitalize, improve and protect

VISION your business model and data.
WE DIGITALIZE « We are your valuable trusted
PASSION FOR CUSTOMERS & All. partner.
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VALUES

OUR NORTH STAR -
THE DIGITALL BELIEFS

BRAND GUIDE

Appreciation

We are people first.

We live empowerment, respect and fairness.
We value entrepreneurship, growth,
performance

Clarity

We pursue a clear course of action.

We communicate, share knowledge and
support each other.

We create value.

Trust

We trust each other.

We are trusted advisors for our customers
and partners.

We are a self-driven, motivated and engaged
community.
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TRADEMARK

BRAND GUIDE

DIGITALL is an official trademark. By using our
trademark in any way, you agree to follow
everything in this Guideline as a standard. You
can use DIGITALL Trademark for purposes
authorized only by DIGITALL.

Strict compliance with these guidelines is
required at all times.

DIGITALL reserves the right to adjust or
change these guidelines at any time and to
take appropriate action against any
unauthorized or nonconforming use of the
DIGITALL trademark.
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BRAND GUIDE

THE BASICS

The DIGITALL logo is our most recognizable asset.
It consists of two parts: typography and a clover
symbol.

Please follow these guidelines when using it:

- Use our logo only in the primary colors of dark blue,

light blue, or white. Black may only be used in
exceptional cases with prior approval.
- The symbol can be used independently, either in

white or in color.

- Do not blur, rotate, modify, or alter the logo in any
way.

-Do not animate the logo or make it fly or blink.

Thank you for respecting these usage guidelines.
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SIZE & SPACING

Always keep our logo proportions.

1/3X
Our logo typography is 6.5x the size of our symbol. ‘ 6.5X X
The space between typography and symbol is 1/3x. *
The symbol itself is x size. EMPTY SPACE X
Keep the empty space around the logo x size.
IGITALLS -
EMPTY SPACE X
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COLORS

We always use the DIIGTALL logo in our main colors
dark and light blue.

We use it in white on an image or dark background.

The mark/logotype should never appear in colors
other than our primary colors.

*Except black and white,
which may be used for single-color black or white
lockups

For any exceptions, please contact
marketing@digitall.com.
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VARIATIONS DIGITALLCb

You can use the DIGITALL logo in two variations.

For all events, banners, partnership events or any
other materials- the entire logo typography and

symbol. ’ r I l
For merchandising materials, internal slide of D I G ’ '

presentation, Pattern, icon or other specific case

where the entire logo is already used - the symbol A L = I ) E IVI Y

clover.

The mark/logotype should never appear in colors
other than our primary colors.

*Except black and white,

which may be used for single color black or white
lockups.

Our secondary logo contains our slogan and can be
used for presentations, internal communication, etc.

We also have the Academy logo, which is used in Symbol clover logo
relation to the DIGITALL Academy materials.
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MISUSE
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Don't blur, rotate, modify, alter, stretch the logo

DIGITALL%

Don't recolor the logo

DIGITALL %

Don't change the font or alter the spacing

DIGITALL

Don't change the proportions between the font and
the symbol

DIGITALL

DIGITALL %



DDDDDDDDDD

igl=

COLORS




PRIMARY
BRAND
COLORS

DIGITALL classic colors are dark and light blue, but
also grey that we use for text on our websites,
presentations etc. These colors will anchor and
balance together with the secondary colors.

For all our Prints we use CMYK or PANTONE colors.
The CMYK code for our Dark Blue is described in the

PRINT section.

DIGITALL Dark
#1818BF
RGB 24 24 191

CMYK 968200
PANTONE 2736 C

BRAND GUIDE
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SECONDARY
BRAND
COLORS

Our secondary color palette is selected to be colorful,
dense, and complementary to our primary colors.
These colors can be used to add accents or to change
up the design a bit. In certain cases, the Icons can also
be colored in these additional colors.

Dodger Blue
#4895EF

RGB 72 149 239
CMYK 704005
PANTONE 279 C

Vivid Sky Blue

#4CCOFO

RGB 76 201 240
CMYK 702005
PANTONE 305C

Green

#4D9900

RGB 771530
CMYK 70201000
PANTONE 369 C

Byzantine
#B5179E

RGB 18123158
CMYK 4010000

PANTONE 254 C

Uktramarine Blue
H#4361EE

RGB 68 97 238
CMYK 7060 010
PANTONE 2726 C

Sea Green
#89BB92

RGB 137 187 146
CMYK 5010 50 O
PANTONE 557 C

Honey Yellow
#F9AF15

RGB 249 175 21
CMYK 030900
PANTONE 1235 C

Berry Fruit
#E54F6D

RGB 229 79109
CMYK 585400
PANTONE 205 C
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TEXT & LAYOUT
COLORS

Apart from Default Black and Default White we also
have Text Grey 1 & 2, which are used for text and icons.
The colors Background Grey 1 & 2 are used for
textboxes and other background elements.

Default Black
#000000

Text Grey 1
#383838

BRAND GUIDE

Default White
#FFFFFF

Background Grey 2
#F6F6F6

Background Grey 1
#EDEEEF

DIGITALL %



DDDDDDDDDD

THE

TYPOGRAPHY




OUR FONT

Montserrat is our corporate brand font.
This is the font for our logo and all our assets.

The headlines in our designs are always capitalized
and in Montserrat Bold. The main text elements are in
Montserrat Regular.

We always use left alignment for all our texts.

Montserrat Regular
Montserrat Bold

BRAND GUIDE

Font size/ Leading/ Tracking in px

0% 0% 0% 0%
14 /16,8 18 /22 20/24 30/36

Hierarchy

LOREM IPSUM

LOREM IPSUM LOREM IPSUM

Lorem ipsum lorem ipsum lorem ipsum
lorem ipsum lorem ipsum lorem ipsum

Color
We use all of our primary and secondary colors in our titles but also
for important messages or hyperlinks.

LOREM IPSUM LOREM IPSUM

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim
veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat.
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WEBSITE

BRAND GUIDE

The corporate website https://digitall.com/ is
available in two language versions, English
and German.

The same applies to the two websites of our
Centers of Excellence, CLOUD
(https://cloud.biz/) and DIGITALL
(https://digitall.biz).

All information on the website is provided in
both languages, English and German.
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https://digitall.com/
https://cloud.biz/
https://digitall.biz
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SOCIAL MEDIA
ACCOUNTS

CHANNEL

LinkedIn

Facebook

Instagram

YouTube

ACCOUNT

DIGITALL

DIGITALL DACH

DIGITALL CEE

DIGITALL

Digitall CEE

digitall.moments

DIGITALL.mMInN

FOCUS

international

DACH (Germany (D),
Austria (A), and Switzerland
(CH))

CEE (Central and Eastern
Europe)

international

CEE (Central and Eastern
Europe)

international

international

international

BRAND GUIDE

LANGUAGE

English

German

English

English

English

English

English

English
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CONTACT US

Email: marketing@digitall.com

Sabine Kirchem, VP Marketing & Communications
Email: sabine kirchem@digitall.com



	Slide 1
	Slide 2: OUR BRAND BOOK
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40
	Slide 41
	Slide 42
	Slide 43
	Slide 44
	Slide 45
	Slide 46
	Slide 47
	Slide 48
	Slide 49
	Slide 50
	Slide 51
	Slide 52
	Slide 53
	Slide 54
	Slide 55
	Slide 56
	Slide 57
	Slide 58
	Slide 59



